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Games are Major Media

� November  6-7, 2004

� Revenue = $70.7M

� Opening Weekend

� November 9, 2004

� Revenue = $125M First Day

� 2.5 Million Copies Sold



Admit it … You’re a Gamer!

Source: Nielsen Market Research- 2005

� 145 Million Gamers in US

� 63% of all Americans are 
Playing Games

� 40% of Game Players are 
Women

� Average gamer today is 29 
and continues to get older…



All age groups and genders 
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Source: Synovate Tele-nation survey 2006; MRI Teen Mark 2005, MEC estimates

U.S % of persons 12+ who have played video or compu ter 
games in the last 12 months

U.S. Average 63%

Although 90% of teens 
play games, they are 

outnumbered by adults by 
more than 6:1



‘networked’ or social gaming is growing 
rapidly and changing the business

Gaming is evolving from a boxed product 
business into a network media business

Worldwide Connectivity - Video Games
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Source:  Yankee Group Research, 2005; * Massive projection for 2010



…which is driving the game 
ad market

Source:  Yankee Group, 2005

“With the introduction of dynamic ad placement 
and reporting capabilities video games are 

poised for significant growth as an advertising 
medium…”

Michael Goodman, Yankee Group, 2005

Video Game Advertising Revenue
(in Millions)
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PC ‘networked’ game console



‘Networked Games’



Advertising opportunities fall
into five main categories

Around Game
Media presented before, during and after online gaming (game loads, between 
levels, game exit) or on game editorial sites.

Contests/Promotions
Events designed around a set of games, leaderboards, tournaments, etc…

In-game advertising
Changeable advertising within networked games.

Product placement
Integration of brand messaging, sponsorship and/or products into the actual 
game (Hard Coded into game).

Advergaming
Custom-made games specifically designed around a product or service.



Around Game
sponsored game sessions



Contests / Promotions
sponsored tournaments / prizes



Around Game with Dynamic In-
Game



Advergames



THANKS!

Craig Teich
Sr. Sales Director

212.277.7637
craig.teich@wildtangent.com


